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Company Profile 
 

 

Christopher Girdwood, Founder of Recovery Pledge, spent time working in New Orleans after the 

Deepwater Horizon Oil Spill. After talking to a number of small business owners, it became clear that 

disaster recovery efforts fell short of expectations. Girdwood realized that there was not a good solution 

for small business owners to stabilize their sales immediately after a disaster.  

 

In 2011, Girdwood filed Form 1023 with the Internal Revenue Service (IRS) to start a not-for-profit 

organization called ifutures.org to fix this problem. After many exhaustive attempts, Girdwood was 

denied tax-exempt status because the IRS deemed the business model to be "retail". Not giving up, 

Girdwood held a number of informal meetings with small business owners to ask for their candid 

reaction to the business concept. The response was overwhelmingly positive. Small business owners are 

often offered low-interest loans after a disaster when what they really want and need are customers.    

 

iFutures.org was reorganized as a Benefit Corporation in 2013 and rebranded as Recovery Pledge. 

For consumers, the pitch has always been embodied in the Recovery Pledge service mark, which is 

“consume with a conscience”. Meaning, every time you shop – whether you are passing through the 

aisles of a big box retailer or browsing the Recovery Pledge marketplace – you make a choice. More 

importantly, your purchase could serve you personally while simultaneously help a small business 

recover after a disaster.  

 

From Hurricane Katrina and Sandy to the recent fires in California and Colorado, disasters just happen. 

When they occur, charitable organizations respond with temporary shelter, food, clothing and social 

services. Recovery Pledge is not a charitable organization that sends money or aid. Instead, we offer a 

marketplace whereby you can support small businesses by purchasing their products and services 

immediately after a disaster. Recovery Pledge is social enterprise platform that enables a purely private 

sector approach to disaster recovery.   

 

Girdwood launched the idea through Indiegogo.com on August 15th, 2013 to raise the funds required to 

build this marketplace. For more information on Recovery Pledge, visit: www.recoverypledge.com, or 

contact: Christopher Girdwood at cgirdwood@recoverypledge.com or (517) 230-5288. 

 

Indiegogo Campaign Link: http://igg.me/at/recoverypledge/x/2812617 

 

Indiegogo Campaign Short Link: igg.me/at/recoverypledge 

 

http://ifutures.org/
http://www.recoverypledge.com/
mailto:cgirdwood@recoverypledge.com
http://igg.me/at/recoverypledge/x/2812617
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Pitch Letter  
 

 

Recovery Pledge is a new marketplace where consumers take the lead in disaster recovery. This is 

achieved by connecting small business owners with customers immediately after a disaster to stabilize 

their sales. Any individual can purchase recovery pledges, which are vouchers for the goods and services 

small businesses sell on a daily basis. Your purchases will provide small businesses with cash they 

desperately need to help them get back on their feet after a disaster.  

 

Here is how it works. Before a disaster occurs, small business owners will build profile pages on 

recoverypledge.com and enter descriptions of products and services they will offer. In the event of a 

disaster, the marketplace will be activated and consumers will be able to take the lead in disaster 

recovery by purchasing recovery pledges. The recovery pledges simply represent the goods and service 

that you, the consumer, will receive once the small business has recovered.  

 

Why? According to the Insurance Information Institute, up to 40 percent of businesses affected by a 

natural or man-made disaster never reopen. The Recovery Pledge mission is to reduce this percentage 

by letting consumers take the lead in disaster recovery.  

 

We are asking for financial support to build and launch the Recovery Pledge marketplace. In doing so, 

consumers from all over the globe will have the opportunity to consume with a conscience – by 

purchasing products and services while simultaneously helping small businesses recover from a disaster.   

 

The Indiegogo campaign incentives have been affordably designed with the consumer in mind.  By 

pledging just $25 you can give a one-year Recovery Pledge membership to a small business of your 

choice. For $100 you can give a life-time Recovery Pledge membership to your favorite entrepreneur. If 

you want to start your own e-commerce business, the team will provide you with all of the customized 

source code for $5,000, which is valued at $37,500. 

 

We appreciate your consideration! Please let us know if we can answer any questions that you have. 

You can reach us at www.recoverypledge.com, cgirdwood@recoverypledge.com or (517) 230-5288.   

 

Indiegogo Campaign Link: http://igg.me/at/recoverypledge/x/2812617 

 

Indiegogo Campaign Short Link: igg.me/at/recoverypledge 

 

 

 

 

http://www.recoverypledge.com/
mailto:cgirdwood@recoverypledge.com
http://igg.me/at/recoverypledge/x/2812617
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Press Release 
 
 
Contact:  
Christopher Girdwood 
Founder, Recovery Pledge 
(517) 230-5288 
cgirdwood@recoverypledge.com  

 

Consumers Take the Lead in Disaster Recovery 
 

PASADENA, Calif., August 1, 2013 – Recovery Pledge, a socially-conscious marketplace where consumers 

will take the lead in disaster recovery, is pleased to announce a campaign to raise $37,500 to support 

the full development of its social enterprise platform. 

 

Recovery Pledge takes a purely private sector approach to disaster recovery. This is achieved by 

connecting small business owners with customers immediately after a disaster to stabilize their sales. 

Individuals, like you, can purchase recovery pledges, which are vouchers for the goods and services small 

businesses sell on a daily basis. Your purchases will provide small businesses with cash they desperately 

need to help them get back on their feet after a disaster. 

 

The Insurance Information Institute has reported up to 40 percent of businesses affected by a natural or 

man-made disaster never reopen. The Recovery Pledge mission is to reduce this percentage by 

connecting consumers with small businesses immediately after a disaster. Consumers from all over the 

globe will have the opportunity to consume with a conscience – by buying products and services while 

simultaneously helping a small business recover from a disaster.   

 

The Indiegogo campaign incentives have been affordably designed with the consumer in mind.  By 

pledging just $25 you can give a one-year Recovery Pledge membership to a small business of your 

choice. For $100 you can give a life-time Recovery Pledge membership to your favorite entrepreneur. If 

you want to build your own e-commerce business, the team will provide you with all of the customized 

source code for $5,000, which is valued at $37,500.  

 

Please let us know if we can answer any questions that you have. You can reach us at 

www.recoverypledge.com, cgirdwood@recoverypledge.com or (517) 230-5288.   

 

Indiegogo Campaign Link: http://igg.me/at/recoverypledge/x/2812617 

 

Indiegogo Campaign Short Link: igg.me/at/recoverypledge 

 

mailto:cgirdwood@recoverypledge.com
http://www.recoverypledge.com/
http://www.recoverypledge.com/
mailto:cgirdwood@recoverypledge.com
http://igg.me/at/recoverypledge/x/2812617
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About Recovery Pledge 

Christopher Girdwood, Founder of Recovery Pledge, spent time working in New Orleans after the 

Deepwater Horizon Oil Spill. After talking to a number of small business owners, it became clear that 

disaster recovery efforts fell short of expectations. Girdwood realized that there was not a good solution 

for small business owners to stabilize their sales immediately after a disaster.  

 

In 2011, Girdwood filed Form 1023 with the Internal Revenue Service (IRS) to start a not-for-profit 

organization called ifutures.org to fix this problem. After many exhaustive attempts, Girdwood was 

denied tax-exempt status because the IRS deemed the business model to be "retail". Not giving up, 

Girdwood held a number of informal meetings with small business owners to ask for their candid 

reaction to the business concept. The response was overwhelmingly positive. Small business owners are 

often offered low-interest loans after a disaster when what they really want and need are customers.    

 

iFutures.org was reorganized as a Benefit Corporation in 2013 and rebranded as Recovery Pledge. 

For consumers, the pitch has always been embodied in the Recovery Pledge service mark, which is 

“consume with a conscience”. Meaning, every time you shop – whether you are passing through the 

aisles of a big box retailer or browsing the Recovery Pledge marketplace – you make a choice. More 

importantly, your purchase could serve you personally while simultaneously help a small business 

recover after a disaster.  

 

Girdwood launched the idea through Indiegogo.com on August 15th, 2013 to raise the funds required to 

build this marketplace. For more information on Recovery Pledge, visit: www.recoverypledge.com, or 

contact Christopher Girdwood at cgirdwood@recoverypledge.com or (517) 230-5288.   

 

 

 

### 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://ifutures.org/
http://www.recoverypledge.com/
mailto:cgirdwood@recoverypledge.com
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Sample News Story 
 

 

Can consumers take the lead in disaster recovery?  A small team located in Pasadena, California thinks 

so and is asking for your help. Riding the crowd-funding craze, this team has employed Indiegogo.com to 

gather financial support around building a new marketplace solely focused on disaster recovery.  

 

Here is how it works. Before a disaster occurs, small business owners will build profile pages on 

recoverypledge.com and enter descriptions of products and services they will offer. In the event of a 

disaster, the marketplace will be activated and consumers will be able to take the lead in disaster 

recovery by purchasing recovery pledges. These purchases will directly support small businesses by 

stabilizing both their sales and the cities they call home.  

 

The team is laser-focused on one piece of data in particular. The Insurance Information Institute has 

reported up to 40 percent of businesses affected by a natural or man-made disaster never reopen. The 

Recovery Pledge mission is to reduce this percentage by letting consumers take the lead in disaster 

recovery. Consumers from all over the globe will have the opportunity to consume with a conscience –

 by buying products and services while simultaneously helping a small business recover from a disaster.   

 

What’s most interesting about the team is how they constructed the Indiegogo.com campaign 

incentives.  For example, by pledging just $25, you can give a one-year Recovery Pledge membership to 

a small business of your choice. For $100, you can give a life-time Recovery Pledge membership to your 

favorite entrepreneur. If you want to build your own e-commerce business, the team will provide you 

with all of the customized source code for $5,000, which is valued at $37,500. 

 

It’s a pretty bold idea and worth a look. Check out their campaign at www.recoverypledge.com. You can 

contact the team directly at cgirdwood@recoverypledge.com or 517-230-5288. 

 

Indiegogo Campaign Link: http://igg.me/at/recoverypledge/x/2812617 

 

Indiegogo Campaign Short Link: igg.me/at/recoverypledge 

  

 

 

 

 

 

http://www.recoverypledge.com/
mailto:cgirdwood@recoverypledge.com
http://igg.me/at/recoverypledge/x/2812617
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Frequently Asked Questions 
 
Are you a charity? 
 
No.  We are organized as a benefit corporation. Benefit corporations have a corporate purpose to create 
a material positive impact on society and the environment. Benefit corporations are required to 
consider the impact of their decisions not only on shareholders but also on workers, community, and 
the environment, and are required to make available to the public an annual benefit report that 
assesses their overall social and environmental performance.  
 
What makes you different from a charity? 
 
Recovery Pledge takes a purely private sector approach to disaster recovery. From Hurricane Katrina and 
Sandy to the recent fires in California and Colorado, disasters just happen. When they occur, charitable 
organizations respond with temporary shelter, food, clothing and social services. Our mission is focused 
on reducing the number of small business failures after a catastrophic event. We are not a charitable 
organization that sends money or aid. Instead, we offer a marketplace whereby you can support the 
local businesses by purchasing their products and services.  
 
What’s your story? 
 
I spent some time in New Orleans after the Deepwater Horizon Oil Spill in August, 2010. After talking to 
a number of small business owners it became clear that disaster recovery efforts fell short of 
expectations. I quickly realized that there isn’t a viable solution for small business owners who are the 
economic engine of cities.  
 
When I was in the Gulf, I had the chance to interview small business owners to better understand their 
needs immediately after a disaster. I will never forget one interview in particular. There were a number 
of oyster farmers and seafood distributors that lost most of their commodity. This occurred because of 
the fresh water diversion techniques used to push back the oncoming oil-laden salt water destroyed 
their oyster farms. These small business owners, some already near credit default, needed cash or 
“purchase orders” to replenish their oyster farms. After this experience, I thought the best recovery 
program would simply help small businesses to keep selling their products and services immediately 
after a disaster.  
 
How badly are businesses affected by disasters?  
 
According to the Insurance Information Institute, up to 40% of businesses affected by a natural or man-
made disaster never reopen. 
 
What is a recovery pledge? 
 
Before a disaster occurs, small business owners will build profile pages on recoverypledge.com and 
enter descriptions of what products and services they will offer to consumers. In the event of a disaster,  

http://recoverypledge.com/
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the marketplace will be activated and consumers will be able to take the lead in disaster recovery by 
purchasing recovery pledges. These recovery pledges simply represent same-as-cash vouchers for the 
goods and services that small business owners sell on a daily basis.  
 
What questions did small business owners raise when you pitched the Recovery Pledge concept to them?  
 
I hear a lot of the same thing from small business owners. Here is short list of a typical response: "If you 
can bring me more customers in hard times, sign me up" or "will this reduce my insurance premiums?" 
and my favorite comment, "I am not very savvy with technology, but I am sure my kids can figure this 
out".  I also held a few proof-of-concept meetings in early 2012. Small business owners reiterated that 
they are often offered low-interest loans after a disaster when what they really want and need are 
customers.   Most small business owners were concerned with the rapid decline is sales they would have 
to overcome in order to survive.  
 
For consumers, the pitch has always been embodied in the Recovery Pledge service mark, which is 
"consume with a conscience". Meaning, every time you shop – whether you are passing through the 
aisles of a big box retailer or browsing the Recovery Pledge marketplace – you make a choice. More 
importantly, this choice shouldn't be taken too lightly because that product or service you purchase 
could serve you personally while simultaneously helping save a small business get back on their feet 
after a disaster.  
 
Has your concept been fully developed? 
 
The Recovery Pledge business model is not too far from the likes of Groupon or LivingSocial. However, 
these organizations negotiate large discounts (usually 50-90% off) on products and services with 
businesses. Recovery Pledge will let the small business owner set the price of the product or service. We 
will not negotiate large discounts because our goal is to stabilize a small business’s sales receipts 
immediately after a disaster, not discount them. Also, a small business owner will only be allowed to sell 
recovery pledges immediately after a disaster for up to six months and only a pre-determined number of 
recovery pledges will be sold.  
 
How will you know which communities and merchants need Recovery Pledge? 
 
The formal disaster declaration process is managed by the Federal Emergency Management Agency 
(FEMA), which is directed by the U.S. Department of Homeland Security. In the U.S., natural disasters 
have been declared in every state and territory. Statistics on disaster declarations are regularly collected 
and can be used to help the Recovery Pledge team prepare for disasters. In 2011, the Recovery Pledge 
team prepared tables (1), (2) and (3) analyze the number of U.S. disaster declarations by state, incident 
type (fire, flood and etc.) and decade from 1953-2010. You can download these tables on the Press Kit 
page on recoverypledge.com. These simple analyses will help the Recovery Pledge team target the 
market its services with improved accuracy. Please visit the following website to access the full data set: 
http://www.data.gov/raw/1491/. 
 
 
 

http://www.data.gov/raw/1491/


  2013 Recovery Pledge Press Kit – Indiegogo.com Fundraising Campaign 

 

 
 
Will I automatically qualify for your service by backing you on Indiegogo? 
 
Below are the perks.  We designed these perks with consumers, small business owners and investors in 
mind.  We hope one of the perks fits your needs perfectly.  
 
Pledge $10 
You, a concerned consumer, will be mailed the exclusive first edition of our sticker kit to help spread the 
good news. 
 
Pledge $25 
Small Business Friendly: You can give a one-year Recovery Pledge membership to one small business of 
your choice.  
 
Pledge $40 
Small Business Sociable: You can give a one-year Recovery Pledge membership to two small businesses 
of your choice. 
 
Pledge $50 
Small Business Enthusiast: You can give a three-year Recovery Pledge membership to one small business 
of your choice. 
 
Pledge $100 
Small Business Obsessed: You can give a life-time Recovery Pledge membership to one small business of 
your choice. Limit 100.  
 
Pledge $250 (early bird special before September 1st, 2013) 
Investor: You will be identified as an Angel Investor on our About Page (with photo and short bio). You 
will also receive two “small business enthusiast” perks and one “small business obsessed” perk. Couples 
are welcome to be identified as Angel Investors together.   
 
Pledge $500 
Investor: You will be identified as an Angel Investor on our About Page (with photo and short bio). You 
will also receive two “small business enthusiast” perks and one “small business obsessed” perk. Couples 
are welcome to be identified as Angel Investors together.   
 
Pledge $1,250 (early bird special before September 1st, 2013) 
Corporate Partner: You really dig the idea of taking a private sector approach to disaster recovery.  Let's 
work together. Your corporate know-how will help us grow faster. Limit 5. 
 
Pledge $2,500 
Corporate Partner: You really dig the idea of taking a private sector approach to disaster recovery.  Let's 
work together. Your corporate know-how will help us grow faster. Limit 5. 
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Pledge $5,000 
Technologist and Entrepreneur: You will receive all of our customized source code to build an e-
commerce marketplace for yourself. Email me if you want a break-down of the specs.  Limit 5. 
 
Pledge $10,000 
Venture Level: You are a savvy benefactor who thinks the business model makes good sense. You will 
receive one of each of the previous perks. Limit 1.  
 
I am a small business owner; can I buy a Recovery Pledge membership pledge for myself? 
 
Yes, and thanks for asking.  
 
I bought a membership perk for a small business. Do I just ask for the owner and give them my Indiegogo 
receipt? 
 
You will be asked to identify the small business that will receive the perk during the purchase process. 
The Recovery Pledge team will then send you the official membership perk by email to print and give to 
the business owner. We just need to create a short profile for them in our membership database first.   
 
What happens if the same small business gets multiple life-time Recovery Pledge memberships? 
 
Not to worry. We will notify you by phone and email if you purchased the $100 pledge for a small 
business that has already received one. 
 
How quickly will you be operational? 
 
Best case scenario, we will be operational six months after the Indiegogo.com fundraising campaign. 
Worst case scenario, it will take us a year.  
 
How large will the Recovery Pledge marketplace be and what kind of sales do you project? 
 
Good question. It will be company policy to involve the community (e.g., local elected leadership, the 
chamber of commerce and community stakeholders) at the start of the business development 
campaign. Recovery Pledge will employ a referral-based business development strategy that uses a 
revenue-share model with 501c designated organizations to create strong working relationships with 
small business service providers. Basically, we will strive to achieve a 25% chamber-member acquisition 
rate using our revenue-share agreement in any region we are actively pursuing. Our marketing efforts 
will depend on the number of revenue-share agreements we can sign with community organizations. 
Also, small businesses will be able to apply independently to ensure they have equal opportunity to 
learn more about the social enterprise services.   
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What kinds of goods and services work best on the e-commerce marketplace? 
 
We envision local restaurants, machine shops, artists, mom and pop shops and everything in-between. 
Recovery Pledge will encourage all types of small businesses to join as long as it is a legal entity and 
verified by our team. 
 
Are there any constraints on how many recovery pledges a small business can offer? 
 
Yes. Small business owners will be limited in the number of recovery pledges they can offer. This 
ensures that the consumers’ good deeds go to stabilizing the company’s sales receipts and not to 
inflated profits or misuse. The formula we designed is a simple, three-month average of the small 
business’s sales over three consecutive years. Here is an example: 
 
Year    Small Business's Total Sales 
2009    $400,000       
2010    $500,000 
2011    $600,000 
 
Three Year Average: $1,500,000 Total Sales / 3 Years = $500,000 
 
$500,000 / 4 = $125,000, which is the three-months sales average number that is used to determine the 
maximum amount of recovery pledges allowed for purchase. This means that a small business would be 
able to offer a total of $125,000 in recovery pledges in the event of a major disaster. So, if the small 
business offered $50 vouchers, it would need 125,000 / 50 = 2,500 consumers to purchase recovery 
pledges.  
 
What if the business has not been up and running for more than three years? Are these companies able 
to still join Recovery Pledge?  
 
Yes. We will work with the small business to project sales based on conservative growth estimates.  
 
Do I have to wait until after a disaster occurs to buy a recovery pledge? 
 
Yes. This way, the recovery pledge you purchased satisfies your consumption need and helps a small 
business stabilize their sales immediately after a disaster.   
 
What if I purchase a recovery pledge and the product or service is not delivered to me? 

 
All transactions will provide the customer with an approximate delivery date, in addition to allowing you 
to indicate if you would like to receive status updates about the disaster recovery process. We will be 
able to determine if the small business is unable to recover from the disaster by monitoring the recovery 
process. Recovery Pledge will also collect the small service charge on each recovery pledge purchased to 
provide a limited money-back guarantee to our customers in the event of a small business failure. 
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What if a disaster never happens? 
 
That is what we hope for, but it is far from reality. The Recovery Pledge team is just as concerned with 
disaster preparedness as we are with post-disaster economic recovery.  Small business owners who join 
Recovery Pledge will receive guidebooks and monthly e-resources to help them build a social 
networking strategy that successfully organizes their customer base. 
 
Does Recovery Pledge offer training to help prepare small businesses for a disaster?  
 
Yes. Recovery Pledge will provide its members with a guide on how to develop a robust social media 
networking strategy. This strategy is designed to identify and collaborate with consumers to encourage 
purchasing recovery pledges immediately after a disaster.  
 
What kind of customer support will be included in a small business’s membership? 
 
The goal is to speed up the disaster recovery process by letting consumers take the lead. The Recovery 
Pledge team will automate the e-commerce functionality, but we will also be available via phone and 
email to answer any questions that arise. You can reach the founder, Christopher Girdwood, at 
cgirdwood@recoverypledge.com.    
 
How are the payments between the consumer and the small business managed? 
 
The small business owner will receive payments directly from the consumer by way of the 
recoverypledge.com e-commerce platform. Recovery Pledge will not hold any payments in escrow 
because it serves as a pass-through, not as an intermediary.  
 
How will you measure your impact? 
 
Recovery Pledge will also serve as a data repository by documenting (i.e., quantitatively and 
qualitatively) the disaster recovery process in communities.  Using the Guide to Actionable 
Measurement, Bill and Melinda Gates Foundation, Recovery Pledge will measure consumption outcomes 
and impact on small businesses and the communities that support them. Below is a quick summary of 
the measurement process, which is not all-inclusive:    
 
Inputs: the resources employed to implement activities (e.g., consumer buying recovery pledges, the 
value of those pledges, the total capital infusion into a community); 
 
Activities: the actions taken by the small business (e.g., product/service creation and delivery, 
equipment purchased, cash flow stabilization); 
 
Outputs: the direct and early results of the activities (e.g., small business retention post-disaster, main 
street revival, community stabilization and growth); 
 
 
 

mailto:cgirdwood@recoverypledge.com
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Outcomes: the intermediate observable and measurable changes that serve as progress toward an 
impact for the targeted population (e.g., regional economic resiliency indicators by industry sector, per 
capita income, employment); 
 
Impacts: the ultimate sustainable changes attributed to an action or combination of actions (e.g., global 
and environmental stewardship, sustainability, consumption patterns, GDP). 
 
How do I know that you have the resources to pull this off?  
 
The staff will directly market Recovery Pledge to small business owners through a revenue-share 
partnership model with chambers of commerce, economic development organizations and small 
business service providers. Recovery Pledge customer acquisition campaigns will begin in a few select 
cities that are prone to natural disasters to start and it will be expanded as our resources grow. 
 
Like most start-ups, we need the help of individuals like you to make us better. As long as we continually 
engage our customers, both small business owners and consumers, we can reduce the time it takes for a 
small business and a community to recover from a disaster.    
 
How is the $37,500 price point calculated? 
 
We looked into the Los Angeles region for the best design firms. We contacted a few different agencies 
for RFPs and discovered this budget to be the best. Recoverypledge.com will be built and maintained 
right here in the beautiful United States.   
 
How did you come up with the Recovery Pledge name? 
 
We chose the term “pledge” because it embodies a solemn promise between the small business owner 
and the consumer. The “recovery pledge” name has social, environmental and financial merit that 
represents a call to action in the event of a disaster.  
 
Who made your Indiegogo pitch video? 
 
Our video was made by Tom Lietz, an old college friend of mine. He now runs a great production house 
called Tell Stories Creative. Check out his work at http://tellstori.es. Mention the Recovery Pledge 
campaign and he might even give you a discount :).  
 
Are you nervous that someone will copy your idea since you published everything required to launch 
Recovery Pledge? 
 
We are not worried about folks copying this idea. At the end of the day, we are helping small businesses 
and communities recover from a disaster. Long live the open source ideology and all that it has given us.  
 
 
 
 

http://tellstori.es/
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Where can I ask more questions? 
 
Feel free to contact Christopher Girdwood with questions at cgirdwood@recoverypledge.com. Thank 
you for your time and please support us by buying a membership perk for your favorite small business.  
Here’s the link to our website and please connect with us through social media: 
www.recoverypledge.com.   
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

mailto:cgirdwood@recoverypledge.com
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Executive Bio 
 
 
Christopher J Girdwood (Chris) started his career in 2004 with the U.S. 
Department of Defense where he facilitated public-private partnerships to 
ensure war-fighter readiness during multiple international conflicts. After 
finishing graduate school in 2008, he relocated to Washington, D.C. to 
work with the International Economic Development Council (IEDC), which 
is the largest not-for-profit membership organization for economic 
development professionals. At IEDC, Chris served as lead content editor 
for IEDC’s training course manuals, which cover topics such as finance, 
entrepreneurship, business retention and expansion, strategic planning, 
real estate, tax incentives and credits.  
 
Through a federal government contact, Chris spent some time in New Orleans after the Deepwater 
Horizon Oil Spill in August, 2010. After talking to a number of small business owners, it became clear 
that disaster recovery efforts fell short of expectations. He quickly realized that there isn’t a viable 
solution for small business owners, who are the economic engine of cities. Recovery Pledge was 
organized as a benefit corporation in 2013. He took the idea of “letting consumers take the lead role in 
disaster recovery” to indiegogo.com in August, 2013 to raise the money required to build the social 
enterprise platform. Chris resides in Pasadena, California. 
 

 


